
MATT WISH
Digital Marketing Executive 
Growth Strategist | Brand Innovator

Raleigh, NC

919.434.6994

mcwish@me.com

Linkedin.com/in/mattwish
mattwish.com

W O R K  E X P E R I E N C E

P R O F E S S I O N A L  S U M M A R Y

Dynamic marketing executive with 15+ years of experience leading
innovative marketing strategies, driving measurable results, and building
high-performing teams. Expertise in digital advertising, brand development,
and strategic communications across diverse industries. Proven success in
managing multi-million-dollar budgets, scaling operations, and delivering
ROI-driven campaigns. Adept at fostering collaboration across C-Suite
stakeholders, creative teams, and external partners to achieve ambitious
business goals.

Founder & CEO
2019 - PRESENTSonder Marketing & Design l Remote

E D U C A T I O N

GRAND VALLEY STATE UNIVERSITY

B.S. Communications/Marketing
Varsity Cross Country / Track & Field

2005 - 2008

2004 - 2005 
HILLSDALE COLLEGE

General Studies
Varsity Cross Country / Track & Field

C O R E  C O M P E T E N C I E S

Strategic Marketing Leadership

Budget Management ($10M+)

Digital Advertising (Google Ads, Meta)

Revenue Growth & ROI Optimization

Team Leadership (14+ Direct Reports)

Brand Positioning & Development

Multi-Channel Campaigns

Marketing Analytics & KPIs

Change Management

Operational Excellence

T E C H N I C A L  S K I L L S

Google Ads, Meta Business Suite, and

LinkedIn Ads

CRM Tools (Salesforce, HubSpot)

Analytics Platforms (Google Analytics)

Creative Tools (Adobe Creative Suite,

Canva, Final Cut Pro)

Marketing Technology Stack Expertise

(Automation + Lead Generation)

Advanced Graphic Design

Advanced Web Development

Advanced Filmmaking

Launched and grew a boutique marketing agency delivering high-
impact, data-driven campaigns for corporate clients across SaaS, medical
devices, and venture capital. Partnered with C-suite executives to drive
revenue growth, elevate brand equity, and enhance operations.

Scaled Church.Tech, a $21M SaaS platform, from 300 to 1,000+ paid
users in 12 months, generating $1M ARR and securing investment.
Led branding and go-to-market strategies for MedFocus ($750M VC
firm), positioning acquisitions for high-value exits.
 Managed $5M+ in ad spend, leveraging advanced CRM, real-time
analytics, and automation to optimize ROI.
Directed a team of 5 contractors, executing multi-channel campaigns
and achieving $200M+ in client revenue.
Designed a proprietary operating system to streamline
communication and align corporate strategies.

Executive Director of Marketing & Communications
2019-2024Hope Community Church l Cary, NC

Led marketing, communications, and creative operations for a multi-
campus organization with a $20M annual budget and 13,000 weekly
attendees. Served on the Executive Leadership Team to execute strategic
initiatives while overseeing a full stack of team members.

Directed a team of 14 across marketing, film, design, copywriting, and
social media, delivering data-driven campaigns to elevate
engagement and donor retention.
Managed a $3M marketing and communications budget, optimizing
allocation for maximum ROI and measurable impact.
Spearheaded multi-channel campaigns for the launch of two new
regional campuses, akin to franchise launches.
Delivered enterprise-level campaigns incorporating SEO, digital
advertising, and advanced analytics to ensure data-informed decision-
making and enhance reach.
Designed and launched a real-time dashboard system to track
campaign performance, providing actionable insights and improving
donor engagement strategies by 30%.

mailto:mcwish@me.com
https://www.linkedin.com/in/mattwish/
https://www.mattwish.com/


N O T A B L E  A C H I E V E M E N T S

V O L U N T E E R  W O R K  &  L E A D E R S H I P

R E F E R E N C E S

A D D I T I O N A L  E X P E R I E N C E

$200M+ in Corporate Acquisitions Marketed: Successfully branded and marketed dozens of MedFocus start-
ups and acquisitions, positioning them for high-profit sales to larger corporations.
Scaled SaaS Growth: Elevated Church.Tech from 300 to 1,000+ paid users in 12 months, driving significant
adoption through $1M+ annual ad spend management and strategic growth campaigns.
Enterprise Budget Leadership: Oversaw a $3M marketing and communications budget at Hope Community
Church, part of a $20M annual organizational budget, delivering measurable ROI on donor engagement
campaigns.
Multi-Million Dollar Ad Spend: Directed over $5M in digital advertising spend across sectors, leveraging data
analytics and real-time dashboards to ensure optimal ROI and campaign performance.
Campus Launch Success: Orchestrated three successful campus launches at Hope Community Church,
driving growth through comprehensive multi-channel campaigns akin to corporate franchise launches.
Innovation in Operational Systems: Designed and implemented a novel operating system to streamline
communication and align teams around organizational objectives, boosting efficiency by 25%.
Data-Driven Storytelling: Combined advanced analytics with compelling storytelling to build brand
narratives that resonate with target audiences and drive measurable engagement and revenue growth.
C-Suite Expertise: Partnered directly with executives to develop strategic initiatives, showcasing a deep
understanding of corporate goals and driving alignment across marketing functions.

Professional references available on demand

Marketing Director
Exponential | 2019–2024

Oversaw all marketing for the world’s largest church-planting network, and supported global offices.
Managed partnerships with major sponsors, securing over $2M in sponsorship revenue annually.

Account Executive
AGAM | 2018–2019

Grew US dealers (re-sellers) by 20% in 12 months adding over $1M in revenue.
Consulted the marketing teams on strategy and tactical execution.

Marketing Director

Eco-Systems Sustainable Exhibits | 2014–2017
Led all marketing initiatives, including brand strategy, digital campaigns, and client engagement for an eco-
friendly trade show exhibit company.

Founding Partner

Lucid Group | 2011–2014
Co-founded a boutique marketing agency specializing in trade show marketing and product launches for
national and global brands. Successfully sold the company in 2017.

Mentor - Educating and developing youth, young adults and interns in life, marketing and music.


